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FEATURES OF MODERN TOOLS OF INTERNET MARKETING

The article considers modern tools of Internet marketing as a set of actions aimed at attracting attention
to the product or service sold by the company, and promoting the site in order to successfully sell the
product. Theoretical foundations of Internet marketing and application of Internet marketing tools are

defined and analyzed. Recommendations on introduction of innovative trends of Internet marketing in the

operation of modern enterprises are developed. Internet marketing tools have been reviewed and
characterized, such as: SEO-optimization, i.e. search engine promotion; E-mail; advertising on social
networks (SMM); contextual advertising, one of the most popular advertising methods on the Internet;
banner advertising, graphic image is located on the website page Publisher; traffic arbitrage, purchase
by a webmaster of traffic at a certain price for resale on better terms. The main trends that dominate the
field of Internet marketing are identified and analyzed, namely: dynamic activation of mobile marketing,
active use of web analytics, advertising in video format, influencer marketing (a strategy that requires
special people to reach the desired audience), Email marketing, content marketing, Instagram promotion,
chatbots and messengers, the transition from individualism to collaborative creativity. It has been
determined that the use of Internet marketing tools helps to promote the brand, attract customers,
conduct market research and perform many other processes. Conversely, significantly more resources
would be necessary in an offline environment. It is concluded that Internet technologies are changing the
way companies interact with their employees, partners, competitors and suppliers, at the same time

Internet marketing is evolving with incredible speed, and only those who are able to change and adapt to
the new business conditions are catching up with new trends and think of a quality marketing strategy.

Key words: Internet marketing, SMM, SEO-optimization, messaging apps, web analytics, contextual
advertising, Email marketing, chatbots.

OCOBJIMBOCTI CYHACHUX IHCTPYMEHTIB IHTEPHET-MAPKETHUHI'Y

Y cmammi posenanymo cyuachi incmpymenmu inmepHem-mapKemun2y sk cyKynHocmi oit,
CHPAMOBAHUX HA NPUSEPMAHHS Y8a2u 00 MO8apy Yu NOCLY2U, WO peanizye KOMNAHIs, a MaKodc O
NPOCYBaHHs catima 3 Memor yChiuHoi peanizayii mosapy. Buznaueno ma npoananizo6ano meopemudti
OCHOBU THMEPHEeM-MAPKEMUH2Y, AHANI3 3ACMOCYBAHN THCIMPYMEHMI6 IHMepHem-MapKemuHay,
po3pobaeno pekomenoayii o000 6NPoBaAONCEHHs THHOBAYIUHUX MPEHOIE IHMepHem-MapKemuHzy 6
dianbHicmb cyuacHux nionpuemcme. Posensanymo i oxapakxmepusoeano incmpymenmu iHmepHen-
mapkemuney, maxi, ax: SEO-onmumizayito, moomo npocysanus 6 nouiykogux cucmemax, e-mail
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PO3CUNAHHA, PeKNamy & coyianbHux mepexcax (SMM); konmexkcmHy pekiamy, 0OuH i3 HAUNONYIAPHIUUX
Memodis pexaamu, Ky 30iUCHIOIMb 8 IHmepHemi, 6anepHy pekiamy, epapiune 300paicenns,
PO3Mauiosane Ha CMopinyi 8ed-calima eudasys, apoimpasic mpagixy, Kyniguio eed-macmpom mpagixy
3a NeHOI0 YIHO OJisL NOOANBULO20 NPOOANCY HA GULIOHIWUX YMO8axX. Busnaueno ma npoananizoeano
OCHOBHI MpeHOU, wo OOMIHYIOMb Y chepi inmepHem-mMapKemuHey, a came: OUHAMIYHY aKMUueizayiio
MOOINbHO20 MAPKEMUH2Y, AKMUBHE BUKOPUCIMAHHA 8€0-AHANI3Y, peKaamy y gideoghopmami, mapremune
8nauUgy (cmpameeiio, sika nepedbavae, wo cneyianbhi 00U OOHecyms 00 00Panoi ayoumopii nompioHutl
nocun), email-mapxemune, KOHmeHm-mapKemune, npocyeants 6 Instagram, wam-6omu i mecenodxicepu,
nepexio 6i0 iHousidyanizmy 00 cninbHoi meopuocmi. Busnaueno, wo 3acmocy8anHs iHCmpymMeHmie
IHmMepHem-mMapKemuney 00noMazae UBOOUMUY HA PUHOK MOP206I MAPKU, 3Ay4amuy KIIEHMI8, NPposooumu
00CNI0HCEeH s PUHKY ma 30IUCHIO8AmMU 6a2amo iHWUX npoyecis, AKi 3a IHWUX piBHUX YMO8 nompeodysanu 6
y cepedosuwyi oghaaiin dOinbuiux pecypcis. Iliocymosano, wo inmeprHem-mexHon02ii 3MiHIO0Mb CHOCOOU
83AEMOOII KOMNAHIL 3i CBOIMU CNIBPOOIMHUKAMU, NAPMHEPAMU, KOHKYPEHMAMU Ma NOCMAYATbHUKAMU, 4
IHmepHem-mapKemuHe po36UBAEMbCsl 3 HEUMOGIPHOIO WUBUOKICIIO, [ CMU2AI0OMb 3G HOBUMU MPEHOaAMU
MINbKYU mi, AKI WUBUOKO 8MII0OMb 3MIHIOBAMUCS MA A0ANMO8Y8AMUCS 00 HOBUX YMO8 DI3HECY8aHHl,
MaKoic NPOOYyMyIOms GUCOKOAKICHY MAPKEMUH208)Y CMpPameziio.

Knrwowuoei cnosa: inmepnem-mapkemune, SMM, SEO-onmumizayis, meceHOMcepu, 6e0-ananis,
KOHmMeKCmHua pexiama, email-mapkemune, yam-6omu.

Formulation of the problem. The relevance of the research topic is that in the
modern world, the leading role belongs to innovations that are rapidly developing and
radically changing the goals of the economy. In the era of information technology, the
popularity of the Internet is growing, and the number of Internet users is increasing every
day.

Most modern commercial companies and non-profit organizations have a full-
fledged resource, blog or page on the Internet. However, creating a network resource and
filling it only with information content will not be able to increase the site’s popularity,
add visibility to the company and will not give the result in the form of automatic sales
growth. It is necessary to work purposefully on its promotion, SEO promotion and
Increase conversions, which, in fact, is what Internet marketers do.

Analysis of recent research and publications. The theoretical and methodological
basis of the article were domestic and foreign works of scientists with consideration of
problematic issues of Internet marketing, development of network and marketing
technologies.

Complex theoretical and practical aspects of marketing in general and Internet
marketing in particular are considered in the works of both foreign and domestic scientists.
Among them, it is expedient to allocate works of A. Starostina, R. Oksentyuk, O.

Smolyanyuk, S. Veselova, E. Golubkova, V. Gorokhova, A. Kalmykova, T. Tsygankova,
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F. Kotler, U. Henson, A. Hartman, D. Eymore and other authors.

The purpose of the article is to study and evaluate modern Internet marketing tools
as a set of actions aimed at attracting attention to the product or service sold by the
company, as well as to promote the site in order to successfully sell the product (sale).

Presentation of the main research material. Comprehensive use of all possible
tools of marketing and Internet marketing, trends, advertising channels and promotion of
resources on the Internet allows you to increase site traffic and increase sales. It is online
marketing that allows you to work with the largest target audience, attract the maximum
number of potential customers, keep existing ones. The rapid development of Internet
marketing generates constant changes in strategies and technologies, and to ensure the
effective operation of the enterprise it is necessary to keep up with the latest trends in this
area [1, p.23].

Comprehensive Internet marketing embodies the combined use of all possible
channels of advertising and promotion of resources in the network space, which increases
site traffic and sales growth. The advantage of e-marketing is, first, informativeness. Any
potential buyer can use the Internet, get information about the product and buy it. In
addition, the effectiveness is higher compared to traditional advertising. Standard
promotion in the media and on billboards or city lights is costly and often does not pay off:
the audience coverage is wide but not productive. Such advertising should be used rather
than image; it can support the interest in any brand or company.

The promotion of goods and services on the Internet involves a different process:
the visitor independently finds advertising when typing in the search bar of certain words
and phrases. And, of course, high-quality use of Internet marketing tools will provide a
large coverage of the target audience. On the Internet, a particular product has no limit on
the number of potential consumers. Theoretically, they can be all Internet users, because
you can order goods and services from anywhere on the planet.

Internet marketing contains all the components of marketing activities (market
research, customers, environment; product promotion, branding, work with intermediaries,
organization of trade and marketing activities) and a set of subsidiary industries (banner
advertising and public relations (PR), methods of marketing research on the Internet, the
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formation of ways to properly position the brand in the market, the study of demand and
consumer audience, the development of algorithms for the formation and high efficiency
of advertising campaigns, etc.). But, given the specifics of e-marketing, traditional
marketing methods and the latest information technologies are combined on a regular
basis, so the emergence of marketing campaign new tools can be considered its feature [7].

Internet marketing continues to conquer the world and take away market share from
traditional ways of advertising. This is not surprising, because only digital marketing can
work with the most target audience. The rapid development of Internet marketing is
generating constant changes in strategies and technologies. To ensure the efficiency of the
enterprise, it is necessary to keep up with the latest trends.

The global scale and comprehensiveness of the process of the Internet entering
various society aspects has created a new, so-called virtual reality; its significance for
society today is even impossible to assess, the results can be so deep and ambiguous [3, p.
7]. As of 2020, there were 5 billion active Internet users in the world, and the figure for
social networks exceeded 4 billion. The lowest number of users in Central Africa and
South Asia is due to the uneven distribution of Internet access. Despite such deplorable
statistics, the countries of these world regions for the last year are characterized by the
highest growth rates. The rapid development and socialization of the Internet is the main
trend of the modern online environment [4].

Along with the technology development, new trends constantly emerge. They
influence the methods and strategies of doing business in the digital world. To stay
competitive in business, you need not to be afraid to work with new, unknown tools,
follow trends and be as flexible as possible.

Any Internet marketer who follows the trends will agree that digital technologies,
changing the world around us, change the approaches to promoting business on the
Internet. It is very important for marketers to follow trends in the market of goods and
services, track the slightest changes in the Internet space, understand which tools dominate
and which are losing relevance, respond to challenges, in general — to be in trend.

The Internet and its development are used in science, economics, technology,
education, and its development has a significant impact on the availability of various types
© Vikarchuk Olga, Yushkevych Olena
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of information. The World Wide Web has directly influenced the isolation of Internet
marketing as an important area in the marketing activities of commercial organizations [5,
p.33].

The company must gradually follow the strategy used by modern Internet
marketing. To determine the needs of the target audience, you need to create and promote
content, try to encourage site visitors to purchase the proposed product. Comprehensive
Internet marketing now uses all available channels to promote resources and advertising.

Internet marketing contains the following tools:

1. SEO-optimization (search engine promotion), which is one of the most significant
and difficult to use Internet marketing tools. Search engine optimization is a sequence of
actions aimed at improving the position of the site in search results, which are generated
by search engines in response to user requests [5, p.27].

The task of the SEO-marketer is that, regardless of the query construction, the Web-
page falls into the first ranks of search results, and the range of words and phrases by
which it could be found was quite wide. Search engines display pages found in the query,
usually in parts of 10-20 links. According to marketing research, about 60% of users are
limited to the first page of search results and almost 90% — the first three pages [7].

2. E-mail mailings. E-mail marketing allows you to create direct communication
between a potential or active customer and the brand (or business, company). This is one
of the most popular and effective tools for business. As a result, the number of sales may
increase — both new and repeated, customers will be more loyal to the company [7]. The
advantages of e-mail advertising are as follows: it allows personalized circulation; e-mail
Is used by almost all network users; works directly and reaches a specific user; thanks to a
clear thematic distribution of mailing lists and discussion letters, it is possible to influence
the target audience; experts believe that the response to correctly placed advertising in e-
mail is more effective than the response from banners [9, p. 259]

3. Advertising on social networks. Social networks are becoming more and more
popular every year. According to the «Worldometers» site, the number of Internet users is
3 billion people [10, p. 204].
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In accordance with the latest trends, the number of elderly users is increasing. For
example, on Facebook, the number of people over the age of 65 increased by almost 20%
during the year. According to research, 9 out of 10 users use mobile phones for social
networks, and most people use the Internet from mobile devices — 52% of Internet traffic
in 2020. Facebook became the leader in popularity — 2.17 billion active users in 2020,
followed by YouTube and WhatsApp. The number of Instagram users has tripled in the
last year.

As for the situation in Ukraine as of 2020, 58% of the total population, or 26.6
million people, are Internet users. Users of social networks — 14 million people, and
mobile phones for communication on the Internet are used by 10.5 million people [2,
p.154].

Social media marketing (SMM) is aimed at promoting a company’s brand, product
or service through social media, where content is aimed at interacting with other users. In
fact, the trend of promoting goods and services through social networks is becoming
increasingly effective and efficient [10, p. 202].

4. Contextual advertising. One of the most popular types of advertising on the
Internet is a banner or advertisement on a web page, which are located mainly just below
the header of the site, on the side panels of the web page or at the bottom [8, p. 29].

The advantage is the direct aiming of the target audience, so such advertising is
broadcasted on thematic sites, in search engines on the subject of the search query, on sites
with similar topics, perhaps even on the sites of competitors. For instant results and
maintaining constant site traffic, contextual advertising is an ideal tool along with search
engine optimization [6, p.56].

5. Banner advertising. One of the most common types of online advertising. A
banner is a graphic image placed on a page of a publisher’s website. Banner advertising
requires relatively small investments and can be used both to promote the product and to
create and improve the company’s image. The information on the banners should be as
short and attractive as possible for the site visitor to encourage him to go to this banner [7].

6. Traffic arbitrage is the purchase by a traffic webmaster at a certain price for resale
on more favorable terms. The role of advertisers — traffic consumers — are various
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organizations and individuals who, for example, sell goods or services on the Internet [4].
By paying the arbitrator (advert) some amount for the trail (potential buyer of goods or
services), the advertiser can later receive much more income from sales, resale and more.

All the internet marketing tools listed here have proven to be effective in solving the
problem of attracting customers. With their help, you can launch the promotion and sale of
new products and services, increase traffic to the site, increase brand awareness and
strengthen the company’s image.

Therefore, we conclude that the choice of a specific set of tools for an enterprise’s
online marketing should depend on the specifics of the business sector, the company’s
capabilities, the interests of the target audience, as well as focus on current trends in
Internet marketing.

Specialists specializing in the promotion of small and medium-sized businesses are
using increasingly sophisticated approaches to measuring results in various areas of
Internet marketing. This allows to decide on the most appropriate use of budget funds
through channels, tactics and companies, helps to understand the behavior of site visitors,
to study the consumer and the relationship between sales from different sources [2, p.63].

The main trends that dominate in the field of Internet marketing are the following:

Table 1.
Modern trends in the field of Internet marketing
Modern trends in Internet marketing Characteristics
1. Dynamic activation of mobile marketing. Mobile applications are effective and useful, the

presence of which significantly affects the
promotion of the company's brand, attracting new
customers, increasing the loyalty of a constant
target audience, optimizing work with consumers

and, as a result, - to increase net profit.

2. Active use of web analysis. Collection, analysis and reporting on the use of the
site and user behavior: what sections visitors are
interested in, where they go to the site, how often

they make certain requests to the pages.

3. Advertising in video format. Video format is gaining popularity, and more and
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more companies are paying attention to it and
investing in implementation. Multimedia content is
best perceived by mobile users, so this trend is

especially relevant.

4. Marketing impact. A strategy that involves special people delivering
the message they need to their chosen audience.

5. E-mail marketing. Allows you to reach a large target audience, and e-
mail messages can be sent in the shortest possible

time.

6. Content marketing. A set of marketing techniques based on the creation
and/or dissemination of useful information for the
consumer in order to gain trust and attract potential

customers.

7. Chatbots and messengers. Messengers have ceased to be just a
communication channel and have already become a
promising channel for Internet marketing. It is
expected that the use of messengers for advertising
purposes will increase in popularity and the use of

automation tools, such as chatbots, will intensify.

Source: developed by the authors using [3, 4,7].

So, with the spread of the Internet, it is much easier to share information, to
communicate. Things which are needed by the consumer have become much more
accessible. People began to share almost everything: real estate, cars, tools, food, and so
on. In the digital world, this means focusing on communities, not individuals. Interest
groups give marketers more than one person to promote a brand.

Conclusions. So, we come to the following conclusion: with the development of
society and the growth of progress in general, entrepreneurs are finding it increasingly
difficult to promote their product or service, especially in conditions of fierce competition.
Actually, therefore, for a successful business entrepreneur must be an innovator, not afraid
of changes in the organization of marketing activities. The business owner must monitor
all the actions of its competitors, use all possible (legal) ways to achieve the goal, so the
main goal — to increase the competitiveness of the company and increase its profits.
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Internet marketing has become the most effective and efficient tool for this.

Thus, the promotion of goods, services and companies to the Internet audience is an
effective direction in the development of the brand and the business as a whole. Internet
marketing should be used in combination, using the latest trends, tools, rather than
selectively or not systematically. In fact, a comprehensive approach lays the key to the
effectiveness of Internet marketing communications.

It has been proven that the use of Internet marketing tools helps to bring brands to
market, attract customers, conduct market research and carry out many other processes
that, other things being equal, would require more resources in an offline environment.
With the help of the main trends and tools that dominate in the field of Internet marketing,
the company is able to increase sales significantly, attract new regular customers, retain
existing ones, increase its visibility in the market. So, any marketing strategy on the
Internet is aimed at achieving these goals, and Internet marketing is one of the most
popular tools for promoting a company which, of course, should not save money because
it can ensure a rapid rise and long-term prosperity of another brand and business in

general.
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